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INE YEARS 

N ago this 
month The 
Feed Bag 

began its 

service to 

the feed trade. It was 
a stranger but month 
after month, ever since 
then, it has been mak- 
ing more and more 
friends. Our hope is 
that wehave contributed 
somewhat toward the 
welfare of the industry 
and our wish, as we blew 
out the candles on the 
Be birthday cake this year, 
v, was that we may never 
a betray the trust of our 
>. friends. 
D. K. Ss. 
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Write any firm listed 
below for your copy. 
Send sample for 
spot and to arrive 


len 


L. Bartlett & Son Grain Co. 
W. M. Bell Co. 

Roy I. Campbell 
Fraser-Smith Co. 
Johnstone-Templeton Co. 


values. 
Leonard J. Keefe 
LaBudde Feed & Grain Co. 
J. V. Lauer & Co. 
Mohr-Holstein Comm. Co. 
The Riebs Co. 


.. The Country’s Leading Malting Barley Market . . 
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**Farm-tested” 


For full particulars write 
WASHBURN CROSBY COMPANY 


of 
GENERAL MILLS, Inc. 
MINNEAPOLIS KANSAS CITY 
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Firms that spend money to build good will 
are less likely to do anything that might nullify the 
effect of their advertising than firms making no such 
investment. It will pay readers to trade with 
The Feed Bag advertisers for advertisements in this 
publication are accepted only from firms of known 
financial responsibility and established business in- 
tegrity. When buying—feed, grain, allied products 
an machinery—don't forget to boost The Feed Bag. 
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Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


Let us help you sell your 
flour and feed. We can do it 
by supplying you with attrac- 
tive designing, deep strong 
color work, and perfectly 
printed bags. These are im- 
portant factors in the merchan- 
dising of your products. 


Our entire staff is at your dis- 
posal. 


May we hear from you? 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


——{WERTHAN]— 


Add... 


MILL 
ROSE 


AC Line of | 


Mill, Dairy and Poultry Feeds 


| MILL ROSE is a 
Business Builder 


WE ARE MIXED CAR SPECIALISTS! 


Write us for Quotations. 


ISCONSIN MILLING CO. 


Menomonie, Wisconsin 


Buffalo 


Corn 


Gluten 
Feed 


the standard estab- 
lished by the ex- 
perience of over 30 years feeding by 
dairy farmers throughout the country. 


BUFFALO furnishes: 


(1) A high content of CORN 
GLUTEN and CORN SOLU- 
BLES. 


(2) The RIGHT BULK and 
CONSISTENCY for dairy feed- 
ing. 


Corn Products Sales Co. 
New York and Chicago 


Vitality Feeds 


COMPLETE 
LINE OF 


FINEST QUALITY 


FEEDS 


*, Made Right -- Priced Right .° 


If not sold in your town write for 
our agency proposition. 


YWitaltity Mitls~ 


BOARD OF TRADE BLDG. 
CHICAGO 
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Higher 


for all grains and feeds (with comparatively 
higher prices on dairy, poultry and other farm 
products) than even present levels are surely 
ahead of us for the next eight months—pos- 
sibly $1.50 Chicago December wheat and 85c 
Chicago December corn or higher for the May 


options. 


An advance will come regardlass of other con- 
ditions or prices paid to producersfor dairy and 


poultry products. 


The greatest crop catastrophe in our history has 


occurred in all grains. 


It suggests one thing, Mr. Dealer, and chat is 
a large inventory of ARCADY FEEDS .to 
handle profitably your future needs. : 


FARMS MILLING 
COMPANY 


223 W. JACKSON BLVD. 
CHICAGO, ILLINOIS 
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DAVID K. STEENBERGH, Managing Editor 


Volume Ten 


August, 1934 


Number Eight 


Eastern Federation in Campaign 
To Aid Dairy Farmers 


Plans Announced at Long Lake Meeting 


C ONSIDERATION current 
dairy industry problems with the 
part the Eastern Federation of 
Feed Merchants should attempt 
to play in their solution dominated the 
thought and action af federation mem- 
bers at the convention of the second 
district of the federation held at Adiron- 
dack hotel, Long Lake, N. Y., July 14. 
William A. Mather, prominent dairy- 
man as well as retail feed merchant of 
Adams, N. Y., in a. comprehensive 
and emphatic presentation cf the present 
status of the dairy industry, stirred fed- 
eration members to the opportunity and 
responsibility that is now theirs to step 
to the front with constructive service 
to milk producers throughout the East. 
The New York state sponsored milk 
advertising campaign was heartily ap- 
proved and the support of the federa- 
tion pledged to help in its successful 
execution. 


The federal trade commission nation- 
wide dairy investigation was hailed as 
an opportunity to improve dairy condi- 
tions throughout the country and out of 
this improvement to assist retail feed 
merchants who, generally speaking, 
carry the heavy financial load of dairy- 
men by long and heavy credit exten- 
sions for rations from which milk is 
produced. “If a genuinely thorough 
and fair investigation of the dairy in- 
dustry can be brought about by the 
federal trade commission,” said Mr. 
Mather, “facts will come to the surface 
that will startle both producers and 
consumers of milk and will be respon- 
sible for the development of a public 
consciousness that will surely bring pro- 
. ducers more equitable returns on their 
investment af capital and labor.” 


. Joining with Mr. Mather in his en- 
thusiasm for aggressive activity on the 
part of the federation on the milk situa- 
tion was Glenn R. Woodcock, Edwards, 
N. Y., whose father and his associate 
in the feed business, W. S. Woodcock, is 
also prominently interested in an inde- 
pendent dairymen’s association in~ his 


home county. These two combina- 
tion feed merchants and dairy far- 
mers were united in their con- 


tentions that the number of .classifica- 


tions under which milk is distributed 


in the New York milk shed should be 
decreased. Where there are now nine 
classifications, four and perhaps even 


three groups would amply serve the 
situation, according to these northern 
New York dealers. 

Following discussion of the milk 
situation, a resolution was adopted 
urging upon Austin W. Carpenter, 


Eastern Federation 
Fight for Dairymen 


Here are the key objectives of 
the Eastern Federation of Feed 
Merchants in its drive to serve 
the dairy industry: 


1.—Support the New York 
state sponsored milk advertising 
campaign. 


2.—Gather and present to the 
federal trade commission accur- 
ate data on milk production and 
distribution in the East. 


3.—Join with the independent 
milk producers in pressure upon 
the New York state milk control 
board to secure reduction in 
number of classifications of milk 
distribution. 


public relations director of the federa- 
tion, the importance of a most aggres- 
sive campaign on the part of the federa- 
tion in both the New York state milk 
advertising program and the _ federal) 
trade commission nation wide dairy 
investigation. With the assistance of 
federation members, who, along with 
conducting a feed business are also ac- 
tive operators of dairy farms, Mr. Car- 
penter plans to make the influence of 
the federation keenly felt in the cam- 
paigns now under way to render con- 
structive and profitable service to the 
dairy folks of the country. 

President Fred M. McIntyre, Pots- 
dam, N. Y., just home from the final 
hearing on the retail feed code at Wash- 
ington, pointed out to members a num- 
ber of distinct advantages that were to 
be gained through the securing of a 
specific code for the retail feed business 
as against having the feed industry 
thrown under a blanket code. 
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“If the members present at our meet- 
ing today could have been with me at 
the hearing at Washington, you would 
be as strongly convinced as I that the 
codes adopted for the various indus- 
tries will be enforced and that benefits 
will come to the various industries 
through their enforcement. The code 
developed for the retail feed industry 
is sure to eliminate many factors of 
unfair competition that have existed for 
years and the retail feed merchant 
who carries a complete line of stock 
at all times and is constantly in a 
position to render efficient service to 
his trade will find himself in a better 
position to conduct his business on a 
profitable basis than has been the case 
in many, many months.” 


LOUIS J. KARG, who is associated 
with his father in the Oil City Milling 
Co., Oil City, Pa., was recently mar- 
ried to Miss Rose McMahon. 


WILLIAM F. SUNDAY, proprietor, 
Sunday’s mill, Bernville, Pa. was re- 
cently drowned when he fell into the 
pond adjoining his establishment. He 
had been engaged in the milling busi- 
ness for the past 45 years and was 62 
years old at the time of his death. 


OHIO 

Glenn L. Miller Feed Co., Defiance, 
sustained a loss of more than $12,000 
when fire damaged its elevator recently. 

Seaman-McLean Co., Cleveland, has 
announced the opening of a feed mill 
at Monroeville. 

Royce Coon Grain & Seed Co. eleva- 
tor, Milton Center, was destroyed by 
fire recently after being struck by a 
bolt of lightning. 

Cork Feed store, Cork, has opened 
for business and is handling a complete 
line of commercial feeds. 

Li-Streu Coal & Feed Co., Bedford, 
has been incorporated by E. H. Lip- 


“streu, W. F. Lipstreu and Hazel K. 


Lipstreu. 
. M. Butler has purchased the F. 

A. Jenkins & Co. feed and farm supply 
establishment, Norwalk, and will oper- 
ate it under the name, Jenkins Co. 

Fred Duffy has purchased the in- 
terest of his late partner, Ervin Boni- 
feld, in the Napoleon Feed Co., Na- 
poleon. 
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INDIANA 


Amos McCoy has purchased the ele- 
vator formerly operated by the Fow- 
lerton Elevator & Feed Co., Fowlerton. 

Farmers feed store, Portland, is con- 
structing a new addition to its office 
building. 

R. Barry has purchased a mill at 
Leavenworth and will operate it as the 
Rarry Milling Co. 

Syracuse feed mill, Syracuse, has 
been incorporated by Disher brothers 
who will operate the establishment as 
Dishers, Ine. 

The J. B. Allomong mill, Ashley, has 
been purchased by C. D. Feller and 
William Franze. 

Claude L. Aukerman, Amboy, is 
planning to rebuild his elevator which 
was destroyed by fire last June. 


Northwest ‘Feed Association 
To Meet August 20, 21 


HE code of fair competition for 
[ the feed industry (excepting 
wholesale manufacturers) will be 
the chief topic of discussion at 
the second annual convention of the 
Northwest Feed Dealers association 
which is to be held at the West hotel, 
Minneapolis, August 20 and 21. 
Members of the National Recovery 
administration and the code committee 
are expected to be present to give the 
dealers first hand information on the 
cede which will probably be signed by 
the president by the time the meeting 
is held. An address dealing with trad- 


over lo the 
PROFIT-SIDE 


LOW QUALITY 


CUSTOMERS 
DON'T REPEAT 


CAN’T MAKE 
MONEY 


QUAKER 


These days you have to handle the right line of feeds—or you can’t 
expect to keep your business butter-side up! The feeds you sell must 
back up every claim you make, and more, and turn one-time customers 


into “regulars.” 

SY Dealers are making money 

\ selling this known-quality 
\ POLLTRY FEEDS. A line of poultry, cattle, hog, 
Se \ and dairy feeds—feeds that 
fa, your customers can bank on 
to produce results economic- 
ally. .. . Ask us about 
our Selling Plan for Quaker 
Dealers. It will pay you. 


THE QUAKER OATS COMPANY 
141 W. Jackson Blvd. Chicago 


Quaker Feeds are that kind. 
They are scientifically 
mixed, of the very finest 
ingredients. They aretested 
by experts, under practical 
conditions, so wecan know, 
and you can know, that 
they are right. 
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ing in mill feed futures is also included 
in plans for the program. 

The annual banquet will be held on 
the first evening of the convention. The 
committee in charge announces that 
there will be no speeches but plenty of 
wholesome food and entertainment are 
to be provided. 

Paid up members of the association 
will be eligible to receive a gift car of 
feed which has been offered by Minne- 
apolis and St. Paul manufacturers and 
jobbers. Freight to the station of the 
recipient will be paid by the donors. 
The value of the car based on current 
market prices is estimated at $600.00. 

A pleasant conclusion has been ar- 
ranged for the convention. It will be 
a visit to the plant of the Minneapolis 
Brewing Co., makers of “Golden Grain 
Belt” beer. Dealers will be treated to 
foaming steins and a tour of the estab- 
lishment. 

Minneapolis and St. Paul baseball 
teams will both be home during the 
convention and those attending will 
have an oppertunity to observe them in 
action against some of the leading 
teams in the league. 

Officers of the association are L. V. 
Dahl, Dahl Elevator Co., Minneota, 
Minn., president; W. C. Stephan, Fred- 
eric Milling Co., Frederic, Wis., vice 
president, and J. F. Flemming, Minne- 
apolis, secretary and treasurer. The of- 
ficers extend a cordial invitation to all 
dealers to attend. 


GENERAL COMMODITY CORP., 
Buffalo, N. Y., is now engaged in the 
manufacture of roller process dry skim 


milk. Its plant is located in western 
New York. 


NEW RICHMOND MEETING 

Members of the New Richmond Dis- 
trict Dealers club of the Central Retail 
Feed association will hold a get-together 
picnic at Sucker lake, three miles west 
ot Amery, Wis., Sunday, August 12. All 
feed men are cordially invited to attend. 

The New Richmond club held a din- 
ner meeting at Amery July 24 and 
drouth relief feed orders and the code 
of fair competition were the chief 
topics of discussion. 


MICHIGAN 

H. C. King & Son Feed Co., Battle 
Creek, was damaged by fire recently in 
a blaze which swept several business 
places. 

Markillie Coal & Feed Co., Hartford, 
was host to Van Buren county coal and 
feed dealers at a luncheon held last 
month. The codes of fair competition 


for the fuel and feed business were dis- 
cussed. 


A. K. Zinn & Co., Battle Creek, is 
rapidly completing a new three-story 
feed storage and office building which is 
being added to their present plant. 

Coldwater Cooperative Co. Cold- 
water, 1s erecting a new elevator on the 
site of the one that burned last April. 

Argo Milling Co., Charlevoix, was 


damaged by fire July 21 from a blaze 
resulting from a hot box. 
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Boulay Brothers 
Build Slowly 

But Well in Feed 
Merchandising 


‘a period of years bring good re- 

sults. This has been proved in 

the case of Boulay Bros. Co., Fond 
du Lac, Wis. Since its inception in 
1900, the firm, according to Paul F. 
Boulay, one of the partners, has always 
tried to give farmers quality feeds and 
seeds at reasonable prices, always keep- 
ing in mind repeat sales and a long 
range conservative policy. 

The company has never resorted to 
sensational merchandising ventures nor 
to extensive canvassing of its trading 
territory. Officials have found that or- 
dinary, intelligent merchandising of feed 
at fair prices has attained a good volume 
of business with resultant profits, and 
has also increased good will. 

Feed Business Doubled ; 

When you treat your customers right 
year after year, help them to solve their 
feed and seed problems, tip them off to 
profitable markets, etc., they will re- 
ciprocate by giving you the greater 
share of their feed and seed business, 
says Mr. Boulay. This year, when the 
average income of farmers in this ter- 
ritory was boosted a little, farmers 
bought in larger quantities from the 
feed firm which has serviced them so 
well for many years. Boulay Bros. Co. 
doubled its business during the first six 
months of 1934 over a similar period in 
1933, according to Mr. Boulay, largely 
because the slightly larger purchasing 
power of farmers was being felt by 
nate who had serviced the rural trade 
well. 

There have been several months this 
year when the Boulay concern has sold 
from 30 to 35 carloads of feed per 
month. This was cash business, for 
the firm has been on the cash basis for 
a number of years and has learned that 
it works very well, with resultant bene- 
fits to both dealer and customer. 

One reason why the Boulay firm does 
an excellent volume of business lies in 
the fact that the officials believe in 
proper display of merchandise. Seeds 
and feeds are neatly placarded with 
prices and names prominently displayed. 
One gets the impression that here is a 
feed concern that believes in letting its 
customers know what lines are carried 
—rather than keeping them hidden in 
dark corners. 

Solves Feeding Problems 

A morning spent in the Boulay store 
reveals another reason why farmers 
like to buy their feed from this con- 
cern. While the writer was talking to 
Mr. Boulay a farmer’s wife came. in 
and made inquiry concerning the feed 
that she would need for the raising of a 
flock of chickens. Mr. Boulay went 
into detail and explained the properties 
of starter and growing mash and the 
quantities that should be used in feed- 
ing. The woman listened very careful- 
ly, asking an occasional question about 


Ge pen merchandising policies over 


the value of the various feeds. When 
Mr. Boulay had finished his explana- 
tions the woman placed an order for 
feed, fully satisfied with the informa- 
tion she had received. 

Mr. Boulay says that he has found 
that customers as a rule like to secure 
as much information as possible from 
a feed dealer concerning dairy and 
poultry problems. This is one way in 
which a dealer can service his custom- 
ers and help them to profit from the 
purchases they make. 

It is Mr. Boulay’s belief that there 
should be a close relationship between 
dealer and customer. If the dealer helps 
the customer with his dairy and poul- 
try problems, the customer will get 
better results and be more satisfied with 
his purchase. 

Advised Growing Barley 

Last year Mr. Boulay advised his 
farmer customers to devote more acre- 
age to the growing of barley. He 
stressed the fact that with the return 
of beer there would be a good market 
for barley. He also pointed out that 
barley could be grown very well in the 
Fond du Lac region, that in years gone 
by considerable barley had been grown 
there. 

“We have been shipping about a car 
of barley a day since December, 1933,” 
said Mr. Boulay, “which shows that the 
barley yield in this territory is good.” 

On the west wall of the store is a 
large metal rack which contains feed 
and seed bulletins. This rack differs 
from similar ones in other feed stores 
in that it contains a large placard which 
says, “TAKE IT! Read it!” The slots 
in the rack are replaced often with new 
bulletins, for farmers have gotten into 
the habit of taking these folders home 
and reading them. They have learned 
to look over these bulletins from start 
to finish, for they find interesting in- 
formation in them which will help raise 
better poultry flocks and increase pro- 
duction of dairy cows. 

Commercial Feeds Favored 

Mr. Boulay says that while home 
mixing of dairy and poultry feeds has 
grown considerably during the past few 
years there is now a swing back to 
commercial feeds again. Farmers have 
learned that a commercial mix is better 
than a home mix. In the first place a 
commercial mix is more uniform and 
therefore gives more uniform results, 
says Mr. Boulay. 

Farmers, according to Mr. Boulay. 
are becoming more and more interested 
in better feeding formulas. They have 
learned through experience that it is 
best to feed the right kind of feed to 
dairy herds and poultry flocks in order 
to get the best results. They know, 
too, that their local feed dealer is the 
man who can help them with their feed- 
ing problems, for he is best qualified 
to do so. And when a feed dealer 
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There is something about the appearance 
of the Boulay Bros. Co. store which makes 
you want to step right in and buy. The at- 
tractive merchandise displays and general 
neatness of the plant are the two great in- 
centives. 


knows what kind of problem his cus- 
tomers have then he is able to cement 
his friendship with them by helping 
them solve it. 

The firm has neat bags for feed 
which is sold in small quantities. The 
name of the company is printed on 
these bags and is an excellent means 
of advertising. Some direct mail and 
newspaper advertising is done, but the 
best advertising, according to Mr. Bou- 
lay, is that which comes from honest, 
fair service to customers. 

Quite a bit of custom grinding is 
done by this feed concern, say the of- 
ficials. The firm has a 24-inch Mon- 
arch attrition mill and a 24-inch Rob- 
inson mill. Prices for grinding begin 
at 5 cents per bag. 


WISCONSIN 

Louis Bandow, Jr., who operates a 
feed store and elevator at Ansten, Wis., 
returned recently from a fishing trip to 
Eagle River and reported a record catch 
of northern pike. 

LeRoy LaBudde, LaBudde Feed & 
Grain Co., Milwaukee, returned 
from a two weeks’ vacation at Boulder 
Junction, Wis. He was accompanied 
by his wife and family. 

Nels Engstrom, Lund, has leased the 
Stockholm creamery building, Stock- 
holm, and will open a feed store. — 

Clarence Gates has purchased the 
grist mill at Poy Sippi which is owned 
by the Wisconsin Power & Light Co. 

Leon Nelson, 36, manager of the 
Farmers Union feed store, Clayton, is 
dead as a result of injuries which he 
received in an effort to save records 
when he dashed into the building which 
was destroyed by fire. 

Bentley Dadmun, The Dadmun Co., 
Whitewater, and Mrs. Dadmun, are 
visiting with their daughter at North 
Haven, Me. They plan to spend five 
or six weeks there. 

The Riebs Co., Milwaukee, has pur- 
chased the Miller Brewing Co. elevator 
and malting plant, Port Washington. 
The property has been used by the 
Riebs Co. for the past five years for 
grain storage. 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


$3.00 for a Letter! 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we — your idea on this pags 
we will send you a check for $3.00. () 
fancy writing required. 


Raising Bee 


An institution in every farming com- 
munity is the old fashioned raising bee 
when all of the neighbors get together 
and help to give a new structure a good 
start towards completion. An _ Illinois 
feed dealer realized the value of con- 
tacting farmers who assembled for this 
purpose and so made it a point to offer 
his assistance which in most cases was 
gladly accepted. He seldom mentioned 
feeds unless asked but his presence 
created a feeling of good will among 


the rural folks and enabled him to sell 
them more easily when he called on 
them later. He always made it a point 
to see that mention of the event was 
given conspicuous place in his monthly 
house organ. 


School Bags 


“Sell the children and you sell the 
parents,” reasons an Iowa dealer. In 
accordance with this policy he obtained 
a large lot of school bags which he dis- 
tributed among his farm customers. The 
bags bore the name of the dealer’s firm 


The BIG 


Farm FOLKS have had enough of “price tag” 
feed. They’re swinging back to quality. They want 
results. The upward move in the price of pork and 
beef, the promising milk and egg markets and the 
shortage of home-grown feed have farm folks 
thinking in terms of making money once again. 
They’re buying feed on what it will do in making 


eggs, milk and meat! 


This big country-wide swing to quality is step- 
ping up business in a big way for Purina Mer- 
chants. New customers—new business—make their 
day’s profits seem like the good old days. 


Before long the new Purina fall-winter cam- 
paign will be launched. It’s colorful, unusual and 
massive! It’s going to be the feed merchant’s 1934 
Big Pull for business. And right now is time for 
you to get in on it. Why not put in a call for the 


Purina man today? 


PURINA MILLS, 923 Checkerboard Square, St. Louis, Mo. 
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and his brand of feeds. The boys and 
girls appreciated such a practical gift. 
Their school mates wanted one too and 
consequently urged their parents to buy 
their feeds from the dealer. This ad- 
vertising paid big returns and won the 
good will of the parents through the 
children. 


Barley Hints 


A Wisconsin dealer who _ handles 
large quantities of malting barley takes 
perticular pains to contact all of the 
threshermen in his territory each year 
to give them hints on how to adjust 
their machines so that the quality of 
the grain will not be impaired. Among 
the suggestions which he issues on a 
mimeographed sheet are 1. Adjust the 
separator to prevent skinning and break- 
ing. 2. Take all end play out of cylinder. 
3. Remove worn or bent teeth on cylin- 
der and concave. 4. Remove excess 
teeth in concave. 5. Adjust concave 
to cylinder. 6. Broken or skinned grain 
is not malting barley. 7. Short clipped 
barley is not good malting barley. 8. 
Thresh when barley is cured and dry. 
The farmers appreciate this service for 
it enables them to get the best possible 
price on the market for their grain. 


Oldest Settler 


An interesting contest was recently 
conducted by a feed dealer in Michigan. 
He advertised the fact that he would 
give prizes in feed to the farm couples 
who were the oldest settlers in the com- 
munity. The local newspaper cooper- 
ated on the idea and ran good publicity 
stories which gave the feed store free 
advertising. Entry blanks were fur- 
nished by the feed store and had to be 
delivered personally. Three prizes were 
awarded and the newspaper published a 
picture of the winning couples. Follow- 
ing the contest the dealer ran a large 
advertisement congratulating the win- 
ners and pointing out their value to the 
community. 


Eye Appeal 


Contending that his main display 
windows were suitable for a general 
showing of goods but too large to direct 
attention to any particular item a Wis- 
consin feed firm had two apertures cut 
in the side of its elevator fronting a 
well travelled highway. This was en- 
closed with glass and a display of only 
one item was placed in the miniature 
show window. The two displays were 
lighted at night and stood out conspicu- 
ously in the bare walls of the elevator. 
The items displayed were changed every 
week. Excellent results were reported 
by the dealer who tried this plan. 


MORROW FEED & SUPPLY CO., 
Lebanon, Ohio, sustained a loss of 
more than $25,000 when its two ware- 
houses were destroyed by fire, July 30. 
W. R. Howard, president of the firm, 
is making plans to rebuild. 


a ; | 
4 


CODES HERE TO STAY ““No matter how much we kick and complain 

about codes, the fact is that if a real attempt 
was made to prohibit them the great majority of business men would resist it 
strongly and successfully.” 


A nationally known flour miller wrote the above sentence in a letter to 
the Millers National Federation in which he also said: “I think you ought 
to emphasize in the Hook-Up (the federation’s bulletin) the fact that indus- 
trial codes are here to stay.” 


We agree with this unnamed miller and are reprinting his words here to 
urge all persons in the feed trade to give the NRA program their full coopera- 
tion toward helping all of us to get as much permanent good from the codes 
as possible. The codes are far from being the temporary nuisance some poli- 
ticians would have us believe. 


FORBES ON ADVERTISING _ An editorial in a recent issue of Forbes 
={ magazine includes a few interesting com- 
ments on advertising. 
Phenomenal gains in sales of Dodge cars and trucks are credited to the 
fact that Dodge ‘‘kept on advertising extensively, although most other com- 
panies crawled into their shells.” 


Two other industrial firms (not automotive) have let up in their adver- 
tising, giving as their reason: ‘‘We don’t need more orders.”’ 


But, says Forbes: ‘‘One of the most successful concerns in Britain built 
up its business mainly through national advertising. When the owner died, 
the son concluded that he could save and pocket millions by stopping adver- 
tising. He did — and the business passed out of existence. 


‘‘Suppose Wrigley’s chewing gum, for example, ceased to be prominently 
advertised and other brands continued to be advertised, what would logically 
happen to it? When the founder of that business passed on, the son proved 
himself too wise to indulge in the asinine reasoning that further advertising 
was needless, a sheer waste of money.” 


It is just as fatal to stop advertising as it is to stop swimming when alone 
in deep water. 


DAVID K. STEENBERGH. 


THE FEED BAG—AUGUST, 1934 


Page Eleven 


GY VY" Y “yy Uf" 4" FG 
Y Z j 47% GY Vy jj, Y 


Codes Necessary for Future Welfare 
Of American Business 


Central Association Convention Address 


Te New Deal is industrial self 
government in its best form. 
American business and industry 

cannot afford to pass up the op- 
portunity it offers. We are proud, and 
justly so, of the progress made during 
the past year toward rationalization of 
our economic life. The really remark- 
able success of a hitherto untried ex- 
periment certainly points the way for 
the future. 

The philosophy of the New Deal is 
the even break. Nobody asks more ex- 
cept the selfish few who want every- 
thing. That philosophy is not new— 
it is the Golden Rule. The strange 
thing is that nobody had ever had the 
courage to announce that an _ even 
break for all is not too much to insist 
on in commerce and industry. 

Let’s see how the NRA works: We 
find that fair-minded people who under- 
stand what we are doing and how we 
are doing it are rarely opposed to our 
course. 

The codes are the instruments 
through which industries contribute 
most to the restoration of sound busi- 
_ and in turn derive the most bene- 

Industry Governs Self 

Codes merely add rules to business 
competition—not end competition, but 
to see that there is no biting, no goug- 
ing, no hitting in the clinches. Industry 
itself writes those rules. We sit more 
cr less as umpires. Codes must, of 
course, be in the public interest. The 
recovery effort depends for its very 
existence upon a united front, on every- 
one giving up a little advantage to a 
small group for the greater advantage 
oi all. In order to be sure that every- 
one gets an even break, we have ad- 
visory boards. 

We have a consumers’ advisor for 
every code. He is there to see that 
the code does not raise prices so high 
that its contributions to imcreased pur- 
chasing power are offset. He asks in- 
dustry to agree to quality standards, 
truth in advertising and accurate label- 
ing, so that the consumer may know 
eg he is getting and get what he pays 
or. 

The labor advisor insists that the 
workers get every possible advantage, 
that the man in the shop or the mill 
will share in the fruits of his labor. 
Our greatest accomplishments so far 
have been in the line of eliminating or 
greatly restricting some of the age-old 
abuses in our industrial relations—child 
labor, which heretofore has resisted all 
efforts at regulation, sweat shops, man- 
killing hours, starvation wages, practices 
which legislators had tried to stop, un- 
successfully, for decades. These labor 
advisors know the problems of the 
working man and they often surprise 
the employer with a keen perception of 
his problems, too. They seem to ask 
a lot sometimes, but they can generally 
show some good reason for the asking. 

We have a very competent staff of 
lawyers who advise you how to make 
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your codes air-tight, to make them eas- 
ily enforceable, and to avoid going be- 
yond the powers permissible in a code. 

The industrial advisory board has a 
two-fold function. When codes are be- 
ing drafted, the industrial advisor points 
out the way to improve the code, to get 
for industry all the benefits which the 
code may properly grant. That board 
is formed on a so-called rotative plan. 
Its members serve for rather short peri- 
ods, then go back to private life with a 
thorough knowledge of NRA aims and 
ideals, ready and outstandingly able to 
show their competitors, through ex- 
ample, what the codes can do and how 
business can, with great benefit to itself, 
contribute so handsomely to the well- 
being of all. 


One of our industrial advisors, who 
has given unstintedly of his time and 
services for the betterment of business 
conditions, has gone back home with a 
new plan for self-government in his own 
business and permanent job insurance 
for his employees. This foresighted man 
whose name I am not at liberty to give 
you, has caught the spirit of the times, 
and, with many other industrial leaders 
who have foregathered in Washington 
this past year, is working towards the 
consummation of a practical idea to in- 
sure sufficient purchasing power and en- 
able industry to carry on with no repe- 
tition of our recent cataclysm. 


At every code conference there is 


also a representative of the research and 
planning division. He sits by quietly, 
assembling and arranging statistics, giv- 
ing us a true picture of each industry as 
it is and as it has been. But he has still 
another function—planning for the fu- 
ture. 

We cannot underestimate the import- 
ance of research and careful planning 
for after all the biggest job is to pre- 
vent a recurrence of the shameful de- 
bacle of 1929 to 1933. We must pro- 
tect ourselves and future generations 
from the unbelievable sight of poverty 
in the richest nation of the world. We 
must avoid starvation and malnutrition 
in a country where we produce far more 
food than we consume. 

We have made wonderful progress 
toward getting out of the morass in 
which we found ourselves. Just as, for 
example, an automobile manufacturer 
analyzes the production and distribution 
of his goods, so we as a nation must 
understand the reasons for economic 
debacles and by advance planning avoid 
future pitfalls. 


Advance planning, planned economy— 
these are just other names for good 
old common sense. The only surpris- 
ing thing is that it hasn’t been prac- 
ticed for centuries, rather than starting 
just now. 

In the research and planning division 
of the NRA, there is rapidly accumulat- 
ing a vast store of well corelated in- 
formation. From that information we 
can readily see the mistakes of the past 

(Continued on Page Sixteen) 


J. O. Doty, Well Known Feed 


Dealer, 


OSEPH O. DOTY, president, J. O. 
Doty Milling Co., East Concord, 
N. Y., one of the most widely 
known feed dealers in the East, 
passed away at his home at West Falls, 
N. Y., July 23, following an illness of 
several months. He was 39 years old. 
Mr. Doty sel- 
dom missed a lo- 
cal meeting or 
convention of feed 
dealers and _  con- 
tributed  gracious- 
ly of his time and 
effort in  sponsor- 
ing coopera- 
and promoting the 
industry. In 1931 
he was_ elected 
president of the J. O. Doty 
Mutual Millers & 
Feed Dealers association. He _ served 
the organization so well that he was 
chosen for another term at the conven- 
tion in 1932. Mr. Doty was also a 
member of the board of directors of 
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Is Dead 


the Eastern Federation of Feed Mer- 
chants representing the Mutual Millers 
and took an active part in helping to 
draw up a code for dealers in western 
New York. 

He weighed approximately 350 pounds 
and was as good natured as he was 
large and his keen mind and_ under- 
standing of modern problems com- 
manded the admiration and respect of 
his many friends and associates. 

Mr. Doty’s business was situated at 
East Concord but he lived at West 
Falls, his birthplace. In addition to 
his association activities he was also 
interested in politics and at the time of 
his death was serving his second term 
as justice of peace. He was also a 
member of his town board and for many 
years held the post of Republican com- 
mitteeman from his district. 

Many of his friends in the feed and 
grain trade attended the funeral serv- 
ices which were held at the home, July 
18, and he was laid to rest in Guif- 
fins’ Mill cemetery. Mr. Doty is sur- 
vived by his wife and two children, 
Lester and Mabel, and his father. 
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Displays of Feed Ring 


Up Sales 


For lowa Feed Store 


Prices Featured on All Merchandise 


FEED display which sells mash 
A within ten minutes after the 

window is finished—that’s the 

kind arranged by Piper Brothers, 
Chariton, county seat of Lucas county, 
Iowa. 

Recognizing the fact that poultry 
mash is again selling in volume and rea- 
lizing that price is an important matter 
right now, Piper Brothers made a big 
price card which formed the centerpiece 
of the window. The card was placed 
on the inside of the window, about eye- 
level. With white paint, arrows were 
drawn on the window, connecting the 
price with the actual merchandise which 
was displayed on the sidewalk just out- 
side the window. 

Display Catches Eye 

Between the sidewalk display, the ar- 
rows and the card, one couid hardly 
pass the store without iearning about 
the feeds which this store sells. And 
“sells” is the right expression. 

Across the store are wires from which 
hang reminder cards, calling attention 
of customers to feeds in stock and cur- 
rent prices. Cards used are of a bright 
yellow color and the signs are made in 
the store. Experience has proved to 
them that these home-made signs get 
attention and sell goods. 

Prices are featured prominently on 
these cards. People who pass by may 
not be in the market for feeds at the 
time. But they remember that Piper 
Brothers advertise the price on the 
feeds they sell. Farm people and others 
also have a feeling that if a merchant 
advertises his prices they must be right. 


Get Immediate Action 


“We have watched and studied feed 
displays accompanied by prices,” said 
Piper Brothers. “When a person stops 
out there on the sidewalk, looks at our 
feed prices on the card and sees some 
bags of feed there on the sidewalk in 
front of him, we can be pretty sure that 
he will buy when he comes in the door. 
That kind of a display brings them in 
too. 

The store also employs a merchan- 
dising idea which is used by department 
stores, chain stores and others who 
study the reaction of customers. Island 
displays or tables in the center of the 
store are used to feature seasonal goods. 
The advantage in this kind of display 
is that customers can hardly walk in or 
out of the store without seeing the items 
featured. 

During corn planting time in Iowa 
seeds are displayed in the center of the 
store. Big white crocks are used to 
hold the seed. All crocks are yniform 
and make a great contrast to the usual 
heterogeneous’ collection of boxes, 
dishes and sacks used in many stores. 
_ Piper Brothers sell seeds as a re- 
sult. 

In spite of the island displays, there 
is plenty of room for customers to 
browse around while waiting to be 
served. It seems that everywhere one 
looks, special displays of merchandise 


have been arranged to tempt the buyer. 
No Dutch housewife’s kitchen 1s more 
shiny and clean than this store. Win- 


Feed Trade Delegates at ee: 
Floyd Oles, Vernon 
Fogg, Fred M. McIntyre. 


NRA Officials 


standin 
. Kurtzhalz; seate 


dows, flocrs, counters, show cases and 
other parts of the store were in per- 
fect condition. 


left to right, David K. Steenbergh, 
, James H. Vint, M. F. Cohn, V. A. 


at Final Work 


On Feed Trade Code 


Tie code committee of the Na- 
tional Federation of Feed Asso- 
.  Ciations, all its members having 

given assent to the code, is 
resting its oars and the code ship of the 
feed trade is being piloted into port by 
the officials of division six of NRA. 

Port should be made in the near 
future, according to Miss Marion H. 
Borden, navigation officer, who wrote 
on July 30 that she expected to have 
the final documents completed and the 
code waiting for signature on Gen. 
Hugh S. Johnson’s desk when he re- 
turns from his western trip. 

Other members of the crew are 
Deputy Administrator George C. Carl- 
son, chief pilot; Frank H. Elmore, Jr., 
legal advisor; John G. Shott, labor ad- 
visor; E. G. Montgomery, industrial ad- 
visor; Karl Hauck, consumers council, 
and Miss Beulah Wittington, research 
and planning. 

Work on the code was begun at an 
informal meeting of representatives of 
about a dozen leading feed trade asso- 
ciations at Chicago last August. The 
code was written and approved at a 
convention of the trade, also in Chicago, 
last September. It was submitted to 
AAA and revised by that government 
agency two times. On February 3, 
1934, it was finally transferred to NRA. 
It was revised by NRA shortly there- 
after and submitted for informal con- 
ference at Washington, April 24-27, 
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from which it emerged practically as 
originally written. 

Public hearing was held at Washing- 
ton, July 5. Post hearing conferences 
kept representatives of the trade there 
from July 9 to July 14. The_present 
draft, known as that of July 17, re- 
sulted and is the one now expected to 
be finally approved by NRA. 


The Feed Bag hoped to be able to 
publish the approved code in this issue. 
Publication is impossible, however, 
until after signature so the trade must 
accept the word of Floyd Oles, execu- 
tive vice president, and David K. Steen- 
bergh, secretary-treasurer of the Na- 
tional Federation of Feed Associations, 
that the present draft which is expected 
to be final incorporates all essentials of 
the original code approved at the Chi- 
cago convention. 


In addition, says Mr. Oles, it has im- 
provements in the way of broader defi- 
nitions, more flexible labor provisions, 
greater powers for the code authority, 
better cost provisions and desirable 
trade practice rules. 

Says Mr. Steenbergh, the code will 
please the great majority of the trade 
and provide an instrument whereby the 
feed trade may derive some of the 
promised benefits of the new deal. 

Here’s hoping it is signed and in ef- 
fect before the September number of 
The Feed Bag goes to press. 
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CORNHAY WEAKLY NEWS 

“Most country romances,” says Judd 
Perkins, “start with a gallon of corn 
and end with a full crib.” ; 

Knut Snivers has put a “Hired Man 
Wanted” sign in his melon patch this 
year. He reports that it is 100 per 
cent protection against vagrants. 

The Cornhay Harvest Festival has 
been postponed for a week until the 
outdoor stage can be rebuilt. The first 
crew of engineers was not informed 
that Eppie Tonwaite, who tips the 
scales at 300, was to be in the pageant. 

* * ~ 


THE QUESTION 
Cackle, cackle, little hen, 

Thus you fool the wisest men. — 
How to know they long have tried 
Whether you have laid or lied. 

*x* * * 


DON’T RUSH HIM 
Wife: “The couple next door seem to 
be very devoted—he kisses her every 
time they meet. Why don’t you do 
that?” 
Dealer: “I don’t know her well enough 
yet.” 
* * * 
The money the other fellow has is 
capital. Getting it from him is labor. 
* * * 


AGREEABLE 
“Humane Officer: “Do you make a 
practice of being kind to insects?” 
Dealer: “Certainly, I never lose an 
opportunity to pat a mosquito on the 
back.” 
* * 
TEACHING TIDINESS 
Mayor: “I have never seen the park 
as littered as it is this morning. How 
do you account for it?” 
Superintendent: “The park commis- 
sioner had leaflets distributed yesterday 
telling people not to throw paper about.” 
* * 


TOO CONVENIENT 

Circus Manager: “Well, what’s wrong 
now?” 

India Rubber Man: “Every time the 
strong man writes a letter he uses me 
to rub out his mistakes.” 

*x* * * 


GOOD STYLIST 

City Girl: “I wonder what makes that 
cow look at me so fiercely?” 

Farmer: “I think it must be that red 
dress you have on.” 

Girl: “I knew it was out of style, 
but I never thought a cow would notice 
* * 

IT ALL DEPENDS 

Teacher: “How old would a person 

be now who was born in 1897?” 


Bright Student: “Do you mean a 
man or a woman?” 
* 


PUTTING IT BLUNTLY 
Wife: “How do you like me in my 
new gown? I bought it for a ridicu- 
lous price.” 
Husband: “You mean you got it for 
an absurd figure.” 
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WORTH IT 

Husband: “I’ll give you $5.00 to meet 
my mother-in-law at the train.” 

Taxi Driver: “O. K., but suppose I 
miss her or she doesn’t happen to 
come?” 

Husband: “Then I’ll give you $10.00.” 


* * * 


NEW ALIBI 
Boss: “You're late this 
Rastus.” 

Rastus: “Well, sah, when Ah looked 
in de glass this mornin’ Ah couldn’t 
see mahself there so Ah thought I’d 
gone to work. It was only sometime 
afterweard that Ah discovered dat de 
glass had dropped out of de frame.” 


WINS HIS CASE 
Neighbor: “Why is your car painted 
blue on one side and red on the other?” 
Speeder: “Oh, that’s a fine idea. You 
should hear the witnesses contradicting 
one another.” 


morning, 


* * 


The fellow who courts by mail has 
his mail taken to court. 


Feed Men on National 
Meeting Committees 


Memphis feed men are well repre- 
sented on committees in charge of ar- 
rangements for the annual meeting of 
the Grain & Feed Dealers National as- 
sociation which will be held at the Hotel 
Peabody, Memphis, October 15, 16 and 
17. 

Among those who have been appoint- 
ed to assist with various duties in con- 
nection with the meeting are Hugh 
Humphreys and H. D. McCoy, Humph- 
reys-Godwin Co.; W. R. Smith-Vanis, 
Royal Staff-O-Life Mills; J. B. Edgar 
and S. T. Pease, Happy Feed Mills; 
J. M. Trenholm, Standard Commission 
Co.; W. A. Hall, International Sugar 
Feed’ Co.; L. B. Lovitt, L. B. Lovitt 
Co. C. G. Carter, president of the 
Memphis Merchants Exchange, is gen- 
eral chairman. 

The Southern Mixed Feed Manufac- 
turers association will join the Grain & 
Feed Dealers National association dur- 
ing the convention. Plans for the pro- 
gram are under way and a record crowd 
is expected. The codes of fair compe- 
tition for the feed industry will be 
among the chief topics of discussion. 

H. I. Harriman, president of the 
United States Chamber of Commerce, 
has been obtained as a speaker and will 
discuss problems of interest to all mem- 
bers of the feed and grain industry. A. T. 
Gibson, Lawrence Warehouse Co., San 
Francisco, will also present interesting 
information to the dealers. He will dis- 
cuss increased borrowing through in- 
dependent warehouse receipts and will 
explain the methods of financing coun- 
try dealers in towns where it is im- 
possible to get sufficient open credit 
from local banks. 

A. G. Phillips, Allied Mills Inc., Chi- 
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Ralph M. Field 


Seay Is Code Chairman 
For Manufacturers 


A. F. Seay, Ralston-Purina Co., St. 
Louis, was elected chairman of the code 
authority for the wholesale feed manu- 
facturing industry at a meeting held 
at Chicago, July 19 and 20. H. L. Ham- 
mond, Charles M. Cox Co., Boston, was 
chosen treasurer, and H. L. McGeorge, 
Royal Feed & Milling Co., Memphis, 
was named secretary. Ralph M. Field, 
Chicago, executive vice president of the 
American Feed Manufacturers associa- 
tion, was elected general code director. 

Miss Marion Borden, Washington, D. 
C., and Judge Emmett Dulaney, Chi- 
cago, both representing the National Re- 
covery administration, and C. H. Coch- 
ran, Washington, D. C., of the Agri- 
cultural Adjustment administration 
were present at the meeting. Two days 
were spent by the code authority in 
discussing administration problems of 
the code, adopting a set of by-laws and 
making up a tentative budget for ad- 
ministrative work which has been sub- 
mitted to Washington for approval. 

The code authority also considered 
complaints received in regard to the 
code from members of the industry and 
answered requests for interpretations of 
various provisions. These interpreta- 
tions will be distributed to manufac- 
turers as soon as they are approved by 
NRA officials. 


cago, will analyze the feed situation 
and is expected to contribute many valu- 
able ideas on merchandising to those 
attending. A speaker who will discuss 
the cotton situation is also expected to 
be obtained. Among the entertainment 
features planned for the convention will 
be a moonlight boat ride on the Missis- 
sippi river. 


EGG YIELD LOWER 
Although the number of hens and 
pullets on farms in Wisconsin on 
August 1 was greater than that of a 
year ago, egg production was about 1 
per cent lower. High prices for com- 
mercial rations as compared to the price 
received for eggs, shortage of home- 
grown feeds and lack of normal vege- 

tation are blamed for the drop. 


Carefully Sifted for Feed Dealer Consumption J) < 
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Lem Jones Finds That Farm Women 
Do More Than Gossip 


Enjoys Best Sales Volume Day in 


EM JONES, proprietor of the 
Hickory Grove _ feed _ store, 

stretched his long frame and 

and yawned. Under his breath 
he cussed the bridge club which had 
met at his home the night previous and 
kept him awake until a late hour gos- 
siping about Mrs. Brown’s new hat and 
the extravagance of the Jones’ family 
in purchasing their new car. Mickey, 
the office boy, pounded monotonously 
on the wall as he tacked up a poster 
announcing the play to be presented 
by the Samson County Farm Women’s 
Sewing club. The pounding aggravated 
Lem. 

“Stop that confounded noise,” he 
shouted. “I told you once before that 
I don’t want this wall cluttered up with 
all kinds of useless posters.” 

“But,” stammered Mickey, “this is 
going to be a big play that the farm 
women are putting on in the Lincoln 
school house and Mrs. Riley asked me 
if I would help her advertise it.” 


Lem Taboos Poster 


“Haven’t you enough to do around 
here without spending your time help- 
ing a silly women’s club that does noth- 
ing but gossip? If you want to work 
for them, draw your pay from Mrs. 
Riley next Saturday.” 

The hammer hanging limply in his 
hand, Mickey retreated into the ware- 
house to escape the ire of his boss. 

A truck belonging to one of Lem 
Jones’ customers swung into the drive- 
way as the proprietor of the Hickory 
Grove feed store yawned once more 
and tried to soothe his throbbing head- 
ache with the palm of his hand. He 
dragged himself from his chair and pro- 
ceeded to the platform adjoining the 
warehouse. 

“Good morning, Mr. Jones,” greeted 
Charley Hanley, progressive farmer of 
Samson county. “I'll take a couple 
hundred pounds of that poultry mash. 
By the way, my wife tells me that Mrs. 
Jones told her you are going to come 
to our play in a new car. How can you 
do it? You feed dealers must be making 
a lot of money on us poor farmers 
these days.” 

Lem Jones was visibly angered. 

“IT have no more idea of buying a 
new car than the man in the moon,” he 
countered. “If anybody said that it is 
just simply gossip. I’ll be lucky if I 
can keep buying gasoline for my old 
Ford this season.” 

“Well, well, I didn’t know,” explained 
Hanley. “My wife was at the sewing 
club meeting the other day and that 
is where she heard it.” 

Gossip Burns Him Up 

Lem Jones loaded the mash on the 
farmer’s truck and returned to his desk 
to make out the sales slip. After he 
had rung up the cash and the farmer 
had departed he went into a vigorous 
tirade against women’s clubs and the 
evil gossip they spread. 

That night Mrs. Jones found her 
husband reticent and cross at the dinner 
table. ‘“What’s the matter, Lem?” she 


By Emil J. Blacky 


inquired. “Have a bad day today?” 
Lem gulped his coffee and glared at 
his good wife. 
“You and your women’s clubs just 
make life miserable for the whole com- 
munity. If you would only tend tc 


EM JONES of Hickory 

Grove, like other practical 

feed dealers, encounters 
many problems which he is 
compelled to overcome. More 
interesting stories about him 
and his adventures will be 
published in future issues of 
The Feed Bag. Watch for 
them. 


your knitting and quit your gossiping 
there might be some excuse for your 
getting together. If that darned bridge 
club meets here again I’m going to call 
up Doc Johnson and go on a fishing 
trip for two days.” 

In previous verbal encounters with 
her husband, Mrs. Jones learned that 
the best way to appease him was to 
say nothing. Which she did. 

The Samson county sewing club pre- 
sented its play on Saturday night before 
a packed house. Lem Jones, af course, 
was conspicuous by his absence. He 
spent the evening at the local hotel 
playing skai with Doc Johnson and two 
other cronies. 


Mickey Steals the Show 


He arrived at his office -in good 
humor at an early hour on Monday 
morning. The mail contained several 
checks which served to put him in a 
still better frame of mind. Mickey, 
grinning broadly, greeted him with a 
cheerful “good morning” which was ack- 
nowledged in a more than usual cour- 
teous manner. The office boy whistled 
as he busied himself putting things in 
order for the day’s business. Lem had 
just finished opening his mail when a 
farmer from Samson county, accom- 
panied by his wife drove up to the office 
door. 

“Hello, Mickey,” the couple greeted. 
“That was a fine piece of work you 
did and I’m sure everybody appreciated 
it. 
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Lem looked up from his desk bewil- 
dered at the sudden familiarity between 
his customers and his office boy. 

“Thanks, don’t mention it,” responded 
Mickey. 

The farmer’s wife motioned him 
toward her. “You can write out an 
order for a half-ton of laying mash. 
We'll pay for it right away and take 
it along with us.” 

Lem Jones’ astonishment was further 
intensified. The feed was promptly on 
the truck and the farm couple drove 
away. 

Feed Orders Roll In 

Hardly ten minutes had passed when 
another farmer rolled into the driveway 
and Mickey was again the first to be 
greeted and had the honor of signing 
the farmer up with a nice order. 

Never in its history had the Hickory 
Grove ‘feed store seen a busier day. As 
Lem dropped wearily in his chair at 
the closing hour and fondly fingered the 
large stack of sales slips on the hook, 
he looked suspiciously at Mickey and 
called him to his desk. 

“Say, young fellow, do you know that 
we have had the best day in sales since 
I’ve been in business and what I can’t 
understand is why everybody kept ask- 
ing for you.” 

“Well, Mr. Jones,” explained Mickey, 
“TI hope you won’t be angry but I took 
a comical part in the play that the Sam- 
sen County Ladies Sewing club gave 
at the schoolhouse last Saturday and 
maybe that’s why they remembered me.” 

Lem Jones looked approvingly at his 
cffice boy. 

“From now on, you can have a sea- 
son’s pass to every play and circus any- 
where in the county and if you want to 
you can paper the walls of the office 
with posters.” 

“That’s swell, boss,’ responded 
Mickey. “Can I go to the circtés Mon- 
day afternoon?” 

“You bet you can,” said Lem Jones, 
“and here’s $5.00 to buy peanuts for 
the elephants.” 


ILLINOIS 

R. V. Martin has opened a feed mill 
near Roanoke. 

Sager feed store, Danville, has in- 
stalled a new feed mixer. 

Chapman-Doake Feed Co. has opened 
a new feed store at Benton. 

Herbert Seagrist has discontinued the 
Sugar Grove Grain & Supply Co., Sugar 
Grove, and has combined it with his 
elevator business at Bristol. 

I. B. Hasinkfelt has opened the Dixie 
cash feed store at Altamont. 

Bridgeport Exchange Distributors, 
Bridgeport, have opened the Cooper 
elevator and will handle a complete line 
of feed, seed, grain and flour. 

J. W. Long & Son have reopened the 
former Equity feed store, Pocahontas. 

Harold Duff, who with his father, 
operates a feed business here under the 
firm name of C. D. & J. W. Duff, Clay 
City, was recently married to Miss 
Aileen Conley, Lawrenceville, Ill. 
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Stock Up With NOPCO DD 


Now For Fall Business... 


Your profits from poultry feeds during the coming sea- 
son will be determined by the results your customers get 
from their flocks. NOPCO DD (U.S. P. Free Fatty Acid) 
cod liver oil is assurance of profit because it produces 
results as thousands of poultrymen will testify. Place 
your order for your fall and winter requirements now. 


Donahue - Stratton Company 
414 MITCHELL BLDG. MILWAUKEE 


HIAWATHA e 


GROUND GRAIN SCREENINGS 


(BULK OR SACKED SHIPMENTS) 


A domestic grain and flax seed screenings mixture, carefully 
blended to assure constant uniformity, thereby meeting the de- 
mands of the most discriminating. 


(A Most Profitable Base for Feed Manufacturers) 
WE SPECIALIZE IN ALL TYPES OF SCREENINGS 


Write or Wire for Prices 


Hiawatha Grain Company 


MINNEAPOLIS, MINN. 


Future Business Welfare 
Depends on Codes 


(Continued from Page Twelve) 


—not the individual mistakes of one 
business man or another, for if we don’t 
have lots of those we will never have 
progress. What we have is a panorama 
= our national economic history up to 
ate. 

NRA codes have been in effect, some 
of them nearly a year, some only a 
short time, but long enough to prove 
their great value not only to the pri- 
mary purpose of quickly relieving un- 
employment and spreading purchasing 
power, but also to the long-range aim 
of making a permanent change in our 
business methods. 

American business cannot afford to go 
back to the old methods of savage, wolf- 
ish competition. Competition we must 
have, of course, but it must be fair com- 
petition. Each code is labeled “code 
of fair competition” but even after a 
year we often find honest industrialists 
and merchants who do not comprehend 
the meaning of the word “fair’” 

Codes must end the old destructive 
practices which put half-soles on the 
shoes of the country’s business leaders. 
The surest way to go broke is to sell 
something for less than you paid for 
it and repeat that process as long as 
your capital lasts. The codes propose 
to stop that practice. 

The NRA is still an experiment in 
its details. As we learn more of their 
effects, probably we will make changes. 
Its major objects and methods speak 
for themselves. They are workable, ef- 
ficient and necessary to the future wel- 
fare of our nation. 


Cash Feeds In Any Quantity 


® Specializing in Millfeed Futures or Options 
Trading in both Kansas City and St. Louis 
Markets ® Prompt Action ® Courteous Treat- 
ment Assured .... 


DREYER COMMISSION Co. 
ST. LOUIS, MO. KANSAS CITY, MO. 
*“At It Since ’92’’ 


ESTABLISHED 1889 


PRINTED 
RAG? 
INDIVIDUALITY 
ALL BAGS VACUUM CLEANED 


WE BUY FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 
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Consign your Malting 
Barley to us and let 
Barley Bill get you top 
Mail 
samples for spot and to 


prices for it. 


arrive values. 
A. L. FLANAGAN, Manager 


Fraser-Smith Co. 


GRAIN COMMISSION 
MERCHANTS 


Milwaukee, Wisconsin 
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LINSEED CODE 
Appointment has been made of the 
members of the code authority who are 
directing the code of fair competition 
for the linseed oil manufacturing indus- 
try. They are Shreve Archer, Archer- 
Daniels-Midland Co., Minneapolis, 
Minn.; Howard Kellogg, Spencer-Kel- 
logg & Sons Sales Corp., Buffalo, N. 
Y.; E. C. Bisbee, Bisbee Linseed Oil 
Co., Philadelphia, Pa.; V. Wurtele, Min- 
nesota Linseed Oil & Paint Co., Minne- 
apolis, and J. A. Johansen, National 

Lead Co., New York, N. Y. 


Arcady Makes Special 
World’s Fair Offer 


A special offer to farmers attending 
the world’s fair is being made by the 
Arcady Farms Milling Co., Chicago, in 
connection with national farm week at 
the Century of Progress exposition, 
August 11-18. 

The Arcady mill is supplying the 
feed used at the Brookhill farms ex- 
hibit at the fair and all farmers visit- 
ing the exhibit during national farm 
week will receive a leaflet describing 
the Arcady-Wonder feed being fed to 
the Brookhill dairy cows. The back 
page of the leaflet carries a coupon 
which farmers are asked to turn in to 
their local dealers for a credit of 5 cents 
per bag on not to exceed 20 bags of 
Arcady-Wonder dairy feeds. 

The Arcady Farms Milling Co. has 
advised its dealers that it will redeem 
these coupons by deducting $1.00 per 
coupon per ton of Arcady-Wonder dairy 
feeds purchased on their next orders. 


Stratton Grain Co. Sold 
To John Kellogg 


Harry M. Stratton, Milwaukee, has 
disposed of his interests in the Stratton 
Grain Co. to John Kellogg, Chicago. 
The firm, with offices in Chicago, Min- 
neapolis, New York and St. Joseph, 
Mo., is now being operated as the John 
Kellogg Co. 

Mr. Stratton announces that no 
change will take place in the Donahue- 
Stratton Co., Milwaukee, which will 
continue to operate in the grain and 
feed business as heretofore. The Dona- 
noon Co. was established in 

10. 


Health Products Corp. Boosts 
Commercial Feeds 


of the feed trade, an individual 

firm (not a feed manufacturer) is 

advertising to stimulate greater 
dealer interest in and demand _ for 
branded commercial feeds. 

The advertiser is the Health Products 
Corp., Newark, N. J., manufacturer of 
Clo-trate concentrated cod liver oil. 
The advertisements, however, make no 
direct effort to sell Clo-trate. 

The first advertisement of the series 
was published in the July number of 
The Feed Bag as “An Open Message 
to Feed Manufacturers”. It announced 
the plan and explained the reason for 
it with the following paragraph: 

“Your welfare as feed manufacturers, 
and ours as manufacturers of an out- 
standing and essential feed ingredient, 
are parallel. Your interests are our 
interests. AS you progress, we pro- 
gress. So it is natural, therefore, that 
we should want to lend a hand in turn- 
ing the feed industry’s wheel.” 

The advertisement this month is cap- 
tioned, ‘“What’s in the Name Behind 
Branded Feeds?” and starts the selling 
job planned by the sponsors. It calls 
attention to the fact that branded com- 
mercial feeds are admittedly of known 
quality, assured nutritional value, and 
thorough digestibility but more than 
that the maker’s name on each sack im- 
plies that “the never varying uniformity 
of branded commercial feeds is pledged 
through the time-tested integrity of its 
maker.” 

“The feed dealers greatest oppor- 
tunity today,” the advertisement sched- 
uled for September begins, “lies in the 
good will behind branded commercial 
feeds.” Directly addressing the retail 
dealer it concludes: “To sell anything 
less than the known quality and assured 
results of branded feeds is to lock out 
ycur opportunity to profit by the good- 
will that branded commercial feeds en- 
jey.” 

W. R. Cassell and M. F. Brobst of 
the Health Products Corp. believe their 
advertising campaign will help refocus 
attention of progressive dealers on the 


| ey the first time in the history 


Kasco Mills, Inc. Celebrates 
Fiftieth Anniversary 


at Waverly, N. Y., and Toledo, 

Ohio, is celebrating its 50th an- 

niversary in the feed manufactur- 
ing business. 

The company was founded by Fred- 
erick S. Kieser and his son, Frederick 
J. Kieser, at Haverstraw, m 
1884. It was originally known as Kie- 
ser & Son Co., from which was later 
coined the name, “Kasco”. 

Operations were first started in an 
old brick building which was equipped 
with machinery powered by water. The 
early history af Kasco is legend in the 
little town on the Hudson river where 
the business was started. Shipments 
were made up and down the river on 
boats such as the Emeline, Chrysteach 
and Raleigh which have now become 
but a memory to the older inhabitants. 


K*s* MILLS, INC., with plants 


Business growth from the start was 
rapid and in 1916 the company pur- 
chased a plant at Waverly, N. Y., and 
in 1920 Kasco Mills, Inc., was founded 
at Toledo. 

President of the company at Waverly, 

Y., is Frederick J. Kieser, son of 
one of the founders who still resides 
in Haverstraw, N. Y. The active man- 
agement of this concern is under W. 
S. Young, treasurer and general man- 
ager; C. J. LaFleur, secretary and sales 
manager, and Frederick L. Kieser, vice 
president, who is the son of the presi- 
dent. 

O. E. M. Keller, who has been a well- 
known figure in feed manufacturing 
circles for the past 25 years, is president 
and general manager of Kasco Mills, 
Inc., Toledo. Ernest H. Kieser, son of 
Frederick J. Kieser, is sales manager. 
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advantages of selling branded commer- 
cial feeds. “Whether Clo-trated or not,” 
they say, “branded feeds are more de- 
pendable,” and through their advertis- 
ing agent, E. P. MacNicol, of Lake- 
Spiro-Cohn, Inc., Memphis, and secre- 
tary of the Southern Mixed Feed Manu- 
facturers association, they plan to con- 
tinue telling the story for at least a 
year. 


Jim Hessburg Returns 
To Milwaukee 


The Archer-Daniels-Midland Co., lin- 
seed crushers and grain merchants, with 
headquarters at Minneapolis, has opened 
a new grain department at Milwaukee, 
with James P. Hessburg, as manager. 

Mr. Hessburg is an old Milwaukeean, 
having been manager of the Armour 
Grain Co. in that city for the ten years 
preceding 1925, when he went to Minne- 
apolis to join his brother, Art, in the 
Hiawatha Grain Co. Jim was manager 
of the Hiawatha grain department for 
nine years, during which time he be- 
came one of the leaders of the grain 
trade in Minneapolis, serving as presi- 
dent of the Grain Shippers association 
there, a member of the executive and 
loan committee of the Regional Agricul- 
tural Credit corporation and chairman 
of the Hennepin County democratic 
committee. 

He was welcomed back on the floor 
of the Milwaukee Grain & Stock ex- 
change on August 1 and Jim said that 
he was mighty glad to be again with 
his old friends. 

J. M. Chilton is general manager of 
the grain department of the Archer- 
Daniels-Midland Co., and maintains 


general offices in the Minneapolis 
Chamber of Commerce. The firm has 
elevators at Minneapolis, Buffalo and 


many other points, with a combined 
grain storage capacity of over 25 mil- 
lion bushels. The newly-opened grain 
department at Milwaukee wifl use the 
elevator facilities at the Goodrich plant 
which is owned by the Archer-Daniels- 
Midland Co., and Mr. Hessburg will 
maintain temporary offices at 3003 West 
Hopkins street, Milwaukee. 

The business of the Hiawatha Grain 
Co. will be continued as heretofore, in 
charge of A. G. Hessburg and Oscar 
Haertel. 


A. L. FLANAGAN, Fraser-Smith 
Co., Milwaukee, recently returned from 
a business trip to Cedar Rapids, Ia. 


J. H. PAGE, Madison, Wis., has 
purchased the Lake Mills Feed & Fuel 
Co. plant, Lake Mills, Wis. 


GERMAN FEEDS 


The German government has taken 
over complete control of the sale, hand- 
ling and processing af grain and grain 
products, according to a cable to the 
Foreign Agricultural Service from D. F. 
Christy, Berlin. assistant agricultural at- 
tache. Semi-official sources indicate that 
exports of feed of all kinds will be pro- 
hibited in the near future as the re- 
sult of prohibitive export taxes. 
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The fact that Farmers like 
RED ROSE POULTRY FEEDS 


means dollars to you 


Good will—built by 90 years of fair dealing with 
farmers, works mightily in favor of Eshelman 
dealers. Feeders know these good brands; they 
come back to you for new supplies year after year. 
Put in the Red Rose line for more profits. 


JOHN W. 
LANCASTER, PA. 
Mills: LANCASTER, PA., YORK, PA., CIRCLEVILLE, O. 


& SONS 


«| ‘‘All your needs in grain and feeds’’ fe 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF 
BUFFALO, 


THE HUBINGER COMPANY. Keokuk, Gluten 
VANDERSLICE-LYNDS CO., Kansas City, Mo................+.. Milo and Kaffir 


a CREAMERY CO. -» Omaha, Ne 
JOHN F. CRAIG & COMPANY. Philadelphia, 
OYSTER SHELL PRODUCTS Co. 

THREE MINUTE co., Rapids, Ia 
FERNANDO VALLEY MLG. & SUP Y CO., Los Angeles, Cal.. 
HEALTH PRODUCTS CORPORATION 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


Dried Buttermilk 
Blackstrap Molasses 
Oatfeed 
.Alfa!tfa Leaf Meal 
CLO-TRATE Cod Liver Oil 
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This Trademark 


Guarantees QUALITY 
LINSEED MEAL 


KELLOGG’S Pure Old Process 
37% Protein LINSEED MEAL 


This is the last word in linseed meal quality. High pro- 
tein content. Every bag absolutely uniform as to grind, 
texture and color. Packed in new sacks. Furnished fine 
ground or pea size. 


DIAMOND “K” 


DIAMOND “K” 30% protein is recommended where 
quality and economy are main factors. Pure Old Process 
Linseed Meal scientifically blended with palatable flaxseed 
screenings oil feed. Runs uniform. Gives lowest cost per 
unit of protein. Made fine ground only. 


Sold by 


‘WE Bo PART 


SPENCER KELLOGG AND SONS SALES CORP’N 
368 NEW CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 
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E. C. DREYER, Dreyer Commission 
Co., St. Louis, president of the National 
EF ederation of Feed Associations, 
stopped at Milwaukee July 27 enroute 
to Green Lake, Wis., where he and his 
family plan to spend a month’s vaca- 
tion. 


POULTRY ERRORS 


Eight common errors are largely re- 
sponsible for the wormy, runty, non-lay- 
ing pullets found among Illinois’ 26,- 
000,000 farm chickens along about Oc- 
tober each year, according to H. H. 
Alp, poultry extension specialist, college 
af agriculture, University of Illinois. 
During the summer, he points out, many 
farmers are not “egg conscious” and 
consequently neglect the care of the 
birds when they need it most. Among 
the common mistakes listed by Mr. Alp 
are empty feeders, empty water troughs, 
dirty brooder houses without roosts, lice 
and mites in the brooder house, old con- 
taminated range, outdoor feeders seldom 
moved, no clean shade provided and 
sick birds allowed to remain in the 
flock. 


JEFFERSON MEETING 


Handling of drought relief feeds was 
discussed at a meeting of feed dealers 
in Jefferson county which was held at 
Bender hall, Jefferson, Wis., July 9. F. 
W. Shekey, Fort Atkinson Farm Bu- 
reau, Fort Atkinson; John Prust, Prust 
& Buelow, Jefferson, and Ray Kercher, 
Globe Milling Co., Watertown, were 
elected as a committee to carry out 
ways and means of coordinating drouth 
relief work. Practically all of the deal- 
ers in the county were present at the 
meeting. 


Branded Feeds 
Easily Made 


Make feeds in your own mill 
that produce outstanding re- 
sults—feeds your customers 
like and come back for, and 
tell their friends about. 


You can make these branded 
feeds from farm grains and 
Murphy’s Poultry Supple- 
ment at low cost. Put them 
out under a nationally known 
trade name at a real profit 
for yourself. 


There is money to be made 
in selling high quality feeds 
at low prices in your com- 
munity. You can cash in 
on this by doing your own 
mixing and thereby cutting 
costs and overhead. Write 
today. 


Murphy Products Co. 


Burlington, Wis. 
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CHARLES P. SELLEVOLD and 
Samuel Clements have dissolved part- 
nership in the Marinette Flour & Feed 
Co., Marinette, Wis. Mr. Sellevold will 
continue to operate the Marinette es- 
tablishment under the same name while 
Mr. Clements will devote his interests 
to the Escanaba branch. 


CORRECTION 

Sydney Anderson, General Mills, Inc., 
Minneapolis, Minn., was reported as vice 
chairman of the code authority for the 
flour milling industry in the July issue 
of The Feed Bag. This was incorrect. 
The vice chairman of the code authority 
is Jess Smith, Shellabarger Mills, Sa- 
lina, Kan. 


MILK PRICES GAIN 

Wisconsin milk prices received in 
June by producers advanced 2 cents 
over the previous month and were one 
cent higher than for June of last year. 
Production, in spite of the low feed 
supply and drouth seared pastures, 
maintained about the same level as that 
of a year ago. Feed prices advanced 
more during June than the correspond- 
ing rise in the farmers’ income from 
milk. 


FOUNDS NEW FIRM 
Earl M. Combs, former manager, 
cash grain department, J. C. Shaffer 
Grain Co., together with his son, E. 
M. Combs, Jr., has founded the firm 
of E. M. Combs & Son, with offices at 
111 W. Jackson boulevard, Chicago. 


The elder Mr. Combs has served on 
many occasions on committees of the 
Grain & Feed Dealers National associa- 
tion. 


DALY 3030, Milwaukee, is the telephone 
number of the Paetow Co. Phone, wire 
or write for our quotations on Feed, Grain 
and Screenings. 


THE PAETOW Co. 


MILWAUKEE, WISCONSIN 
CLARENCE MOLL, Manager, Feed Department 


Staleys 


Corn Oil Meal 


Made of selected corn hearts. 
Exceptionally high in fat. 
Outstanding in water absorption. 
Used in leading poultry fatteners, 
laying mashes, pig meals and 
dairy feeds. 


Svagtint in straight or mixed carloads with 
TALEY’S CORN GLUTEN FEED 
at the carload price. 


May we send sample and quote price? 


Stacey Sates Corporation 
DECATUR [Feed Division} |LLINOIS 


All poultry rations should include liberal quantities of 
DAIRYLEA DRIED SKIM MILK. Also good in all 
rations for calves, poultry and swine. Carried by 
principal feed merchants throughout eastern territory. 


Manufactured and Distributed By 


Dairymen’s League Co-Operative Association, Inc. 
11 West 42nd Street - New York, N. Y. 


You can increase your flour sales 
by recommending 
MINNESOTA GIRL FLOUR. 
A trial will prove its merits. 

Let us include MINNESOTA GIRL 

FLOUR in your next car of 


@ Queen Wheat Feed 
® Cherokee Pure Bran 
® Cherokee Middlings 


WIRE US FOR PRICES 


CAPITAL FLOUR MILLS, INC., Minneapolis, Minn. 


Guaranteed 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


GRAIN MILL FOR SALE 


Grain Mill and Store at Concord, Vt. for sale. 
At less than one-half value to close Estate. A 
Bargain. See H. STANWOOD BROOKS, At- 
torney, St. Johnsbury, Vt. 


KNOW YOUR FEEDS 


The “Bible” of the feed industry, FEEDS 
AND FEEDING, by Henry and Morrison, is the 
one book every feed man should own. The priceis 
$4.50 per copy or $5.50 with a full year’s sub- 
scription to this publication. Send check with 
order and we will pay postage. THE FEED 
BAG, 210 East Michigan Street, Milwaukee, Wis. 


TAKE OVER FIRM 


Clifford F. Lane and Chester Ashe 
announce that they have acquired the 
entire interests of the Gateway Milling 
Association, Inc., Buffalo, N. Y. Mr. 
Lane has been president of the company 
for the past two years and has been 
active in the feed industry for about 
16 years. Mr. Ashe has been secretary 
of the firm for the past four years and 
is also well experienced in the business. 
Present officers of the company are 
Mr. Lane, president; S. Lehman, vice 
president; James P. Sullivan, treasurer, 
and Mr. Ashe, secretary. 


Deutsch & Sickert Co. 


Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 
Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 

502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan’”’ 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF. 


Mother’s Best Flour 


Established 1892 


FRANKE GRAIN CO. 


Incorporated 


GRAIN AND FEED 


Milwaukee Wisconsin 


DEPENDABLE 


GRAIN - COMPANY 
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A. O. McDOWD and C. E. Lamkin 
have opened a feed store at Urbana, 
Ill. Mr. McDowd was formerly pub- 
lisher of the Bement (Ill.) Register. 


CONTROL MEETING 
The Association of American Feed 
Control Officials will hold its annual 
convention at the Raleigh hotel, Wash- 
ington, D. C., November 1 and 2. Mem- 
bers of the feed industry are cordially 
invited to attend. 


M. G. Rankin & Co. 
FEED and GRAIN 


Keokuk Corn Gluten Feed 
Chamber of Commerce Bidg., Milwaukee, Wis. 


m WIZARD MIXER, 

4 built sturdy but price attractive 
150, 500, 1000, 2000 capacities. 
Also real value in HAMMER- 
MIL Write for full details. 
Agents wanted! 


MIDWEST STEEL PRODUCTS CO. 
728 A. Delaware Street 


KANSAS CITY, MO. 


WILBER FEED Co., INC. 


JOBBERS MILLFEEDS 
JAMESTOWN, NEW YORK 


SERVICE 
FOR 


DEALERS 
Pulverized Oats 


for Mashes 


Superior Ground Flax 
Screenings 


Economy 16% Dairy Feed 


Balanced Concentrates 
for Batch Mixers 


Fruen Milling Company 


MINNEAPOLIS, MINN. 


EXCELSIOR MILLING 
COMPANY 


MINNEAPOLIS MINNESOTA 
Specialty Millfeeds 


CAMEL 
ZEBRA 
JUMBO 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


Hold Your Horses 
BUT 
SEND YOUR TRUCKS 


To our warehouses for ton lots of 


Armours Meat Scraps 
Dried Buttermilk 
Charcoal » Grit 

Mill Feeds » Grain 


3328 West Cameron Ave. & 1637 South 83rd 
North Milwaukee West Allis 


FEED SUPPLIES, INC. 
MILWAUKEE, WIS. 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


usiness 
expands with 
Printed messages 
They are profitable 
ADTKE 
BROS. Co. 
1894 


PRINTERS 
LITHOGRAPHERS 
BINDERS 


522 N. MILWAUKEE STREET 


MILWA 
Broapway 076 WISCONSIN 
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HOT WEATHER TIPS 

Hot weather comforts should be 
stressed by wide-awake merchants this 
summer. Here are a-few hints that 
will help to put feed store customers 
in a buying mood: 

1—Wet down the sidewalk and store 
front each morning. 

2.—Keep the aisles clear. Nothing 
looks hotter than a disorderly store. 


3.—Place electric fans where they will 
be most effective. 

4—Blue tint the electric light bulbs. 
They will look cooler. 

5—Furnish ice water to your cus- 
tomers. 

6.—Supply hand fans to your patrons 
with your firm name printed on them 
in large type. 

7.—Have your sales people dress in 
cool clothing. 


Personal Service... 


ROY I. CAMPBELL 


COMMISSION MERCHANT 


BARLEY A SPECIALTY 


MILWAUKEE 


WE ARE JOBBERS 


of a Full Line of. Feed Supplies 


including Nopco Cod Liver Oil, Pilot and 
Reef Oyster Shell, Swift’s Meat Products, 
Morin’s Dehydrated Alfalfa Leaf Meal, 
Marblehead Grit and Calcium Carbonate, etc. 


WE ARE MANUFACTURERS 


of a complete line of ‘‘Sterling’’ Mixed Feeds 
for Poultry, Hogs and Dairy Cows—also 


Concentrates. 


Let us quote on your needs. 


NORTHRUP, KING & CQ., Minneapolis 


Pecos Valley Alfalfa Mill 
Hagerman, - 


RY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


Dependable 


Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling, & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange, 


St. Louis, Mo. 


HOME OF WCCO STUDIOS 


- 
3 
444 


NICOLLET | 


When in. MINNEAPOLIS 
why-not gratify that long felt 
want of an atmosphere of 
| , friendliness, comfort and re- 
laxation “Staying at the 
NICOLLET, 


Six hundred rooms ‘complete 


- 


in every detail at exception- - 


reasonable: rates, 


tant and Coffee Shop. 


Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 
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Fortune Awaits Searchers 


Sales Gold 
Hidden In 
Territory 


A hundred yards 
off shore in New York 
Harbor rests a for- 
tune. The British Fri- 
gate Hussar left New 
York hastily in 1780 
when soldiers stormed 
the city. In the ship’s 
strong box was gold 
amounting to $2,950,- 
000. Today it would 
be worth many times 
that figure. The ship 
was caught in a freak 
storm and sank with 
all deck hands and its 
fortune in gold. 


Numerous attempts 
to retrieve the lost 
gold have failed be- 
cause of the heavy 
tide. Anyone is privi- 
leged to attempt re- 
covery of the fortune 
providing permission 
is obtained from the 
United States govern- 
ment. 

There is a fortune, 
too, in every feed 
dealer’s territory. It 
potential 
sales which can only 
be found by intensive 


Published Monthly by The Riebs 


searching mer- 
chandising effort. 

The great fortune 
on the sunken British 
ship will never be 
found if someone does 
not exercise the initi- 
ative of looking for 
it. Greater profits in 
the feed business will 
also remain latent un- 
less the dealer pulls 
himself out of his 
swivel chair and goes 
out after business. 

And he does not 
need permission from 
the United States gov- 
ernment to do this. 
He is the master of 
his own _ expedition 
and he will find that 
the harder he works, 
the greater will be his 
reward. 


REAL EVIDENCE 

Salesman: “I saw 
the bed that Hoover 
slept in.” 

Feed Dealer: ‘‘ How 
could you tell it?”’ 

Salesman: “It had 
a big depression in 
the middle.”’ 


Baffle Your 
Trade With 
This Trick 


Here is a_ simple 
trick that will make 
your farm customers 
think you are a ma- 
gician. 

Take a milk bottle 
in which the opening 
is slightly smaller than 
an egg which you 
choose for your de- 
monstration. Soak the 
egg in strong vinegar 
until the shell be- 
comes soft. Insert it 
lengthwise into the 
neck of the bottle and 
when it is inside pour 
cold water upon it. 
The shell will harden 
again, and the egg will 
resume its former 
shape. 

Let your customers 
try it with ordinary 
eggs, but don’t di- 
vulge the vinegar se- 
cret. They will be 
completely baffled. 


Co., Milwaukee 


FIRE 


JULY AND AUGUST ARE THE 
“HOT” MONTHS! 


‘‘Mill Mutual’ policyholders have been asked to sup- 
port a special campaign of fire prevention during those 


months, 


The drouth has created an emergency. 
appeal has been made and program outlined. 


Direct mail 
Fire 


prevention is the personal responsibility of every prop- 


erty owner. 


Millers National Insurance 
Co. of Chicago, Illinois 
Western Millers Mutual Fire 
Co. of Kansas City, 


Ins. 
Missouri 


National Retailers Mutual 


Please follow the program carefully. 


Pennsylvania Millers Mut. 
Fire Ins. Co. of Wilkes- 
Barre, Pennsylvania 

Millers Mutual Fire Ins. 
Ass'n of Alton, Illinois 

Mill Owners Mut. Fire Ins. 


Ins. Co. of Chicago, Illinois Co. of Des Moines, Iowa 

Michigan Millers Mutual The Millers _Mutual Fire 
Fire Ins. Co. of Lansing, Ins. o. of Harrisburg, 
Michigan Pennsylvania 


Grain Dealers Nat. Mutual 
Fire Ins. Co. of Indian- 


apolis, Indiana 


Millers Mutual Fire Insur- 
ance Co. of Fort Worth, 
Texas 


ASSOCIATION OF 


MILL & ELEVATOR MUTUAL 
INSURANCE COMPANIES 


230 E. Ohio St., Chicago, Illinois 


BARLEY 


New Barley—Old Barley 
Any Kind of Barley 


Our Service Is Helpful 
and Pays Dividends. 


Write Us for Full 


Information. 


LABUDDE FEED & GRAIN CO. 


MILWAUKEE, WISCONSIN 


the ideal machine for producing 
perfectly mixed, uniform feeds 


Built in seven sizes: 
300 to 4000 
pounds per batch 


EUREKA 
VERTICAL 


MIXER 


The Eureka Vertical Mix- 
er will mix all kinds of 
feeds rapidly and thor- 
oughly. 


Can be installed wherever 
space is limited by hang- 
ing from or through floor 
above. 


The mixer is loaded at the 
topand the mixed product 
is directly sacked off at 
the bottom. 


S. HOWES CO., INC. 
SILVER CREEK, N. Y. 
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BRANDED 
FEEDS 


There is more than the ration itself behind the manufacturer’s 


name on a sack of BRANDED COMMERCIAL FEED. 


Known quality? Certainly! Assured nutritional value? Un- | 
cc Economy through thorough digestibility? A proved | 
act! 


The manufacturer’s name on BRANDED COMMERCIAL | 
FEEDS represents all these and more. It represents years of pro- | 
gress from the early “molasses and what-have-you”’ mixtures to the 
highly efficient and scientifically balanced ration of today. 


It implies that day in and day out, month in and month out, 
the never-varying uniformity of Branded Commercial Feeds is | 
pledged through the time-tested integrity of its maker. 


No one locality, Mr. Dealer, has a monopoly on a good 
BRANDED COMMERCIAL FEED. You are as near to a reput- 
able manufacturer of BRANDED FEED as your telephone or 
your post office. As a part of a billion-dollar industry that has 
grown through merit, service and feeder recognition, he offers 
you a proved avenue to better profits. 


As a business man you want to gain and keep customer confi- 
dencee BRANDED COMMERCIAL FEEDS afford you the | 
opportunity to do so and, at the same time, show an even greater | 
return on your investment. 


If you are not now handling a good BRANDED COMMER- 
CIAL FEED, delay no longer. Get in touch with a reputable 
manufacturer. From the day you stock up on BRANDED COM- 
MERCIAL FEEDS both you and your customers benefit. 


TIEALTH PRODUCTS (ORPORATION 


Manufacturers of 
CLO-TRATE —The Concentrated Cod Oi 
Chicago e Newark, N.J. e@ San Francisco 


CLO-TRATED or not 


| BRANDED FEEDS ARE MORE DEPENDABLE 


=] 
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KING MIDAS FLOUR 
CONTINUES ITS 
FORWARD MARCH 


Dealers delivered more King Midas 
flour, packed under the King Midas 
label, during the crop year ending July 
1, 1934 than during any like period 
before. 


We express our appreciation to all 
King Midas dealers, both old and new, 
for their part in making this record 


possible. 


KING MIDAS MILL CO. 


MINNEAPOLIS, MINNESOTA 


“The Highest Priced Flour in America 
and Worth All It Costs’’ 


OVER 1,000,000 BARRELS YEARLY PRODUCTION 
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